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Abstract. There are abundant traditional costume resources in south Jiangsu district, such as Suzhou 

embroidery, clothes of watery town, blue print cloth and the others. These resources have powerful 

tourism values, but there are some shortages on their development, such as lack the core 

competitiveness product, the product grade is very low, and the brand awareness is weak, etc. So it is 

valuable and necessary to develop the tourism programs and merchandise with the traditional 

costume elements. Then we should encourage original design to inhance the competitiveness, 

increase the product level, win the high level consumer, propose the brand building to reach the 

sustainable development. 

Introduction 

There are many traditional costume culture resources in south Jiangsu, such as Suzhou 

embroidery, brocade of Song Dynasty, watery town clothes and Wuxi blue print cloth. They form a 

distinct branch of Chinese glorious national civilization. But, due to the modernization of the 

industry, the development of traditional costume in south Jiangsu district encounters some obstacles. 

Combined with the rapid development of cultural tourism industry, to study and develop the tourism 

value of traditional costume resource can bring them new born.  

The Value of Promoting History and Culture 

    Culture tourism is the backbone of the future tourist industry, to promote and develop the district 

culture will be the focal point in tourist industry. The traditional culture of south Jiangsu district, with 

the core of Wu culture, is a branch of Chinese excellent culture, it has highly characteristic and long 

history. The traditional costume of south Jiangsu district is carrying large folk-custom emotion of 

Wu-Yue district. The traditional costume elements, such as Suzhou embroidery, brocade of Song 

Dynasty, clothes of watery town in south of Yangtze River, blue print cloth, are closely related with 

the marriage, funeral, music, farming, mannered ceremony, entertainment and the other folk culture 

in south Jiangsu district, they are crystallizations of historical culture created by people in south 

Jiangsu district generation after generation. 

    Tourist industry has advantageous publicity power. Through developing new high-grade tour 

products and merchandise with distinctive traditional south Jiangsu costume culture features, the 

excellent culture, art, technological achievements can be promoted to the utmost degree, and supply 

the tourists with special spiritual and culture enjoyment. 

    Take the Shajia Creek scenic turnout in Suzhou city for example, it was a famous Anti-Japanese 

War area, the Beijing opera Shajia Creek is performed usually in the turnout to show the history story 

of that period. The traditional blue print cloth costume (see sample figure 1,  figure 2) is worn by the 

leading role Aqingsao, many blue print cloth products are designed and sold there. Through this way, 

the history and culture of south Jiangsu is well promoted by costume. 
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The Value of Protecting Chinese Intangible Cultural Heritage  

    Traditional south Jiangsu costume is created with the hard work of south Jiangsu people. It's the 

brilliant crystallization of their intelligence and great efforts, also the living fossil of south Jiangsu 

history and culture. Clothes of watery town (see sample figure 3) in south of Yangtze River, with the 

development continuously in their history over thousands of year, have formed the full set of clothes 

and ornaments. On the pattern, the clothes of watery town should coordinate with the farm work and 

life custom, on the colour, should be in harmonious with natural environment. It is one set of clothes 

created in folk, together the nature, elegant, generous and useful characteristic. They show us intense 

flavor of watery town life, and the deep-rooted locality aesthetic conceptions. 

  

Figure 1. Blue print cloth 
Figure 2. Blue print cloth costume in 

the Beijing opera Shajia Creek 

 

    Suzhou Lu straight watery town clothes were listed in the first national nonmaterial cultural 

heritage list as early as in 2006. As one part of "Shengpu's Three Treasures", watery town clothes 

were successfully listed in Jiangsu Province's nonmaterial cultural heritage in 2008. There is Jiangnan 

Watery Town Clothes Museum built in the old Lu straight town, and hold "Lu straight watery town 

clothes culture international tourism festival" every year. Lu straight watery town clothes team 

excited great interest among Chinese and foreign tourists, also greatly revealed the charms of Chinese 

national nonmaterial cultural heritage by their excellent performance in Shanghai during EXPO 2010.  

    To develop these kinds of tourism activities and merchandise with watery town clothes topic, is 

important for the protection and promotion of Chinese intangible cultural heritage.     

 

 

 
 

Figure 3. Watery town clothes   

The Value of Strengthening the City Competitive Power  

    City has the most investments and constructions since the reform and opening-up of China, city 

competitive power is a comprehensive concept, including economic competitive power, and culture 

competitive power. At present, the culture competitive power is playing an increasingly important 

role, to be the important power promoting the city's sustainable development.  
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City culture is the power of development, and reflects the economic and social value in these days 

with increasing pressure of resource and environment. Nowadays, people devote much attention to 

tourism, and the city tourism is one important part of Chinese tourism research areas. 

Promote and develop south Jiangsu district traditional costume culture can strength the culture 

competitive in Suzhou, Wuxi and Changzhou areas, that also depends on the powerful brand 

influence of south Jiangsu traditional costume culture, such as Suzhou embroidery, famous in China 

and abroad, becomes the leader of Chinese embroidery schools. According to incompletely statistics, 

Suzhou embroidery captures 83% of the whole embroidery consumption market at home and abroad, 

we can see that traditional costume element pumps forceful culture competitive and great deal of 

economical benefit to Suzhou.  

The Value of Emotion Experience 

    This is an experience economic time, tourism subjects and merchandise development need supply 

the tourists with joyful feeling, to produce intense emotion resonance, enhance the tourists' 

satisfaction for the tourism destinations, and promote the sale of the tourism merchandise. Clothes 

can bring spirit aesthetic, dress out and self express function, supposed to design and develop series of 

tourism subjects and merchandise based of the glorious, deep traditional costume culture accumulates 

in south Jiangsu district, could be just satisfied the emotion experience need upon tourism subjects. 

    Take Suzhou embroidery for example, it’s well known at home and abroad by exquisite 

workmanship. Many people want to know how the technologist can make such beautiful pattern, so 

there are some tourism subjects to satisfy this desire. In Suzhou, many embroidery heritage and 

culture festivals were hold, several embroidery museums and art galleries were built, the tourists can 

appreciate and buy the embroidery works, especially, they can do some embroideries by themselves 

with the technologist’s help, so these tourist subjects can supply the tourists with beautiful emotion 

experiences and feelings, also, promote the tourists' comprehension upon Suzhou culture. 

Status analysis on the development of Suzhou traditional costume topic tourism products 

    The product development category. Through the market research on the representative tourist 

attractions in Suzhou, such as Guanqian Street, Temple of Mystery, the Humble Administrator's 

Garden, Lion Grove, Lingering Garden, Suzhou Silk Museum, Suzhou Museum, Tiger Hill, etc. The 

traditional costume elements are designed and used in the following aspects. First, the silk products, 

the silk scarves and silk nightdress are the main products, with silk homewear, leisure wear, children's 

garments, shoes, bags, folding fans and creatative gifts, etc. Second, Suzhou embroidery products, 

included decorative pictures, byobus, embroidery handkerchives, embroidery handbags, 

accessories,etc. Third, brocade produetc, included dresses, decorative pictures, mirrors, chopstick 

covers, pillows, toys, handbags, etc. Four, blue print cloth and batik products, like hats, dolls, wallets, 

folding fans, decorative pictures, tableclothes, dresses,etc. Five, the other elements’ topical products, 

some like designed by the chinese knot elements and patchwork craft theme, including accessories, 

handbags, wallets and namecard holders.  

    Product development characters. In the representative tourist attractions and business streets of 

Suzhou, the tourism products are mainly developed by the traditional elements, rich in content and 

have various forms, almost contained people’s every aspects of food, dress, live and traffic. Suzhou 

embroidery, brocade of Song Dynasty, blue print cloth, silk and others traditional clothing elements 

are relatively common, reflected the full traditional culture characters, and have positive significance 

to expand Suzhou culture, and enhance the city figure. 

    Existing problems. Some characters were formed in the proceeding of traditional costume 

elements development, but the ubiquity of shortages can’t be ignored. 

    Firstly, the product homogeneity make tourist attractions lack the core competitiveness product.   

Almost every tourist attraction and every shop have the same style or the same grade of products, 

cant’t give new expression to the tourist, that invisibly weaken the tourism consumers’ buying desire 

and enthusiasm. 
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    Secondly, the product grade is very low, lack the consciousness for the best. A Suzhou embroidery 

decorative picture only costs you 15yuan; a silk embroidery handkerchief only costs you 2yuan with 

extremely coarse patterns. We can’t imagine the Suzhou embroidery is so cheap and so coarse. If the 

tourist products only stay at such low level, the business will lose the high level customers without 

doubt. That will also reduce the Chinese ethnic images, and have the influence on the export trades. 

    Lastly, the brand awareness is weak. The development of traditional costume elements products is 

mainly with a small capital, systematization and normalized company model manage is lack, and 

have no brade awareness. 

The suggestion and countermeasure 

    Incourage original design to inhance the competitiveness. Innovation and creativity is the 

products’ life power, the product short of the innovation awearness will die and be forgot by the 

consumer. Suzhou area has abundant and distinct charatctistic traditional costume culture. Suzhou 

embroidery, brocade of Song Dynasty, watery town clothes and silk are famous in the world, we must 

create the new design, inject fashion elements, to develop the tourism products fitted the constantly 

changing aesthetic taste of contemporary people. Only the original design products can express the 

value, and inhance the core competence, and bring high added value. 

    Increase the product level, win the high level consumer. Aimed at the tourists’ difference, the 

detailed customer analysis should be done to make the differentiate design. The higher grade products 

should be designed and development, no more aim at the low grade consumers only. 

    Propose the brand building to reach the sustainable development. Brand play an important 

role with the corporation development and product sales. Brand building can help to inhance the 

customer loyalty, form the firm purchasing power, promote the core competitiveness, and bulid the 

affectional association with consumers. 

Conclusions 

    From this study, it is concluded that there are important tourism values of traditional costume 

culture resources in south Jiangsu district. Developing the special tourism programs and merchandise 

as the core of traditional costume culture resources in south Jiangsu, can promote the history and 

culture, protect Chinese intangible cultural heritage, strengthen the city competitive power and 

supply emotion experience to the tourists. 

Ackknowledgment 

This research was funded in part through a grant by the program “Research on the development 

strategy of south Jiangsu District traditional costume culture resources in tourism industry”of 

Changshu Institute of Technology, and Jiangsu colleges and universities students practice and 

innovation training program “Tourism garment accessories design and development based on south 

Jiangsu District traditional elements’ characters”. The authors wish to thank Changshu Institute of 

Technology for the financial and technical support on completing this research.                                                                                                                              

References 

[1] Pengpeng Ren: submitted toJournal of Changchun University of Science and Technology (Social 

Sciences Edition)  in Chinese (2011).  

[2] Yurong Yang: submitted to Journal of  Hengyang Normal Universit y in Chinese (2006). 

RETRACTED

RETRACTED

RETRACTED

RETRACTED

806 Advances in Textile Engineering and Materials III


